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1.2.2 & 1.2.3 No. of Add on/ Certificate programmes offered by the institution and online courses
of MOOC’S, SWAYAM/e-PG Pathshala/NPTEL and other recognized platforms & total no.of
students of institution have enrolled and successfully completed during the year 2024-2025

1.2.2.1 No. Of certificate / value added courses / Diploma programmes offered by the institution and online
courses of MOOC’S, SWAYAM/e-PG Pathshala/NPTEL and other recognized platforms where the students
of institution have enrolled and successfully completed during the year 2024-2025
Name of Add on
No.of times Number of
/Certificate & online
Year of the course Students
courses of MOOC’S, No.of students
students offered Duration of completing the
SWAYAM/e-PG enrolled in the
SLL.No Participated| during course course in the
Pathshala/NPTEL year
academic year
programs offered
year
Focus on Education, Early
Detecti'on, and Prevent.ion 1,1 & IV
Strategies against Cervical 1
1 and Breast Cancer in PHARM D 30Hrs 44 44
Women
Allosteric Modulators and 111 i 30Hrs 57 57
2 baised ligands B.PHARM
Microbial Biotechnology
for Transforming 1B i 30Hrs 45 45
3 Environmental residues PHARM
into Valuable Products
by 30H 46 46
Ethosomal Drug Delivery 1 rs
B.PHARM
4
Dynamic Excitation
Methods: Understanding IVB 1 30Hrs | 44 44
S Spark And Flash Emission [ PHARM ;"H
Spectroscopy For Material /
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Characterization
Recent Advances in Pre- I 1 30Hrs 50 50
. Clinical Pharmacology B.PHARM
Interdisciplin
" | li :y V& VI
roaches To Patient
PP YEAR | 30Hrs 49 49
Care: The Evolving Role of
7 Pharm D
Clinical Pharmacist
EthnoPharmacology and .
Traditional Medicine 1 30 Hrs 48 48
B.PHARM
8 System
Patient centered Care in
Rheumatoid Arthritis:
Aligning Clinical and | PHARM D | 3 MONTHS 2 2
9 Patient Treatment Goals
MEDSCAPE)
Utilizing the latest
advances in dialysis-
dependent chronic kidne
P Y| PHARMD { 3 MONTHS 2 2
i disease anemias
management(
MEDSCAPE)
Different types of media -
for microbiology labs( 1
11 B.PHARM 1 MONTH 1 1
pharmastate academy)
Panel discussion on generic
I & IV
vs branded drugs( 1 /
B.PHARM 1 MONTH 10 10
12 pharmastate academy) /
."f
NG
Coliwze
armacv i
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13

Stress management
techniques for pharma
professionals( pharmastate

academy)

11
B.PHARM

1 MONTH

14

How pharma marketing can
achieve break through
results using tech and
science( pharmastate

academy)

01 &IV
B.PHARM

1 MONTH

34

34

15

16

Quality control tests for
parentals in pharmaceutical
industry
( PHARMASTATE
ACADEMY)
Masterclass on
fundamentals of key
account management (
PHARMASTATE
ACADEMY)

111
B.PHARM

I
B.PHARM

1 MONTH

1 MONTH

17

World pharma brand
managers(
PHARMASTATE
ACADEMY)

Il & IV
B.PHARM

I MONTH

10

10

18

Role of PR & Media in
pharma (
PHARMASTATE
ACADEMY)

1V
B.PHARM

1 MONTH

19

Master class in Al-based
pharma marketing(
PHARMASTATE

ACADEMY)

1 MONTH
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potential pf HCP "
engagement in evidence -
20 ) B.PHARM 1 1 MONTH 2 2
based content delivery(
PHARMASTATE
ACADEMY)
Python fundamentals( v
PHARMASTATE 1 I MONTH ! 1
B.PHARM
21 ACADEMY)
Digital and Conventional
marketing in pharma 1AY
e e i I MONTH 2 2
PHARMASTATE B.PHARM
22 ACADEMY)
Medicomarketing- from
resent to future v
P ( i | MONTH 1 1
PHARMASTATE B.PHARM
23 ACADEMY)
Incident in investigation( -
PHARMASTATE
24 B.PHARM
ACADEMY) I | MONTH 1 1
Preparing for audits( i
PHARMASTATE 1 1 MONTH I 1
B.PHARM
25 ACADEMY)
How to respond audit
observation IV
( ; 1 MONTH 1 1
PHARMASTATE B.PHARM
26 ACADEMY)
N
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27

28

29

30

31

32

33

TOTAL

Human error reduction(
PHARMASTATE
ACADEMY)
Trending of breakdown in
equipment(
PHARMASTATE
ACADEMY)
Practical essence of
enhancing customer
experience via
omnichannel engagement(
PHARMASTATE
ACADEMY)

Why FDA regulatory
inspection comes(
PHARMASTATE
ACADEMY)

How to face regulatory
inspection(
PHARMASTATE
ACADEMY)
Lessons from 1st book of
management(
PHARMASTATE
ACADEMY)
Primary and secondary
sales in pharma industry(
PHARMASTATE
ACADEMY)

33

IV
B.PHARM

v
B.PHARM

vV
B.PHARM

v
B.PHARM

v
B.PHARM

v
B.PHARM

B.PHARM 1

1 MONTH

1 MONTH

I MONTH

1 MONTH

1 MONTH

1 MONTH

1 MONTH

450




